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On December 13th a small army of 
BACM members joined a number of 
other members from around the 

state to attend a public hearing at the State 
House in Boston to demonstrate our oppo-
sition to a proposal that would require 
sprinklers in all new one and two family 
homes. The controversial “Stretch Sprin-
kler” code proposal as submitted by the 
State Fire Marshal’s office, if approved by 
the Board of Building Regulations and Stan-
dards would amend the International Resi-
dential Code for Massachusetts to include 
the sprinkler provision for any town that 
wish to adopt it. The BBRS held the public 
hearing and solicited written comment to 
allow both proponents and opponents to 
state their views on the proposal. The 
BACM asked it’s members to participate in 
a grass roots effort to submit emails and 
letters to the BBRS as well as to attend the 
public hearing. Many members submitted 

comment and as mentioned above a small 
group attended the hearing. Opponents far 
outnumbered those in favor at the hearing. 
More people spoke in opposition to the pro-
posal than those for it by about a 3 to 1 
ratio. Opposition comments focused on the 
dubious need for sprinklers in new con-
struction where fire death very rarely occur, 
the effectiveness of sprinklers in new con-
struction as a life-saving measure, the 
“stretch” aspect which undermines code 
uniformity, the substantial costs of install-
ing sprinklers as well as water supply and 
technical issues.   

Now that they have held the public hearing 
and the public comment period has ended, 
the proposal’s fate will be decided by the 
11 member board of the BBRS at a future 
meeting. As with all political issues it is 
hard to gauge how the votes will land. How-
ever, the arguments against are compelling 
and overwhelmed the proponents case.  �z
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BACM Habitat project info 
meeting set for Feb. 6th

Come hear about the new home the 
BACM plans to build with Habitat for 
Humanity for a local family in need.

 The BACM Habitat Committee and Habitat 
for Humanity—North Central Massachu-
setts have scheduled a meeting to intro-
duce the project to our members. This 
meeting is an opportunity to learn how you 
can help us make this home a reality. 

The goal is to build the house as a “Blitz 
Build” during one week in June. That 

means starting with a ready foundation 
and completing the house in one week!

The meeting will take place as follows:

Monday, February 6th at 6:00pm
Herlihy Insurance/BACM Office
51 Pullman St., Worcester
Refreshments will be provided!

Join us if you are interested in helping or 
bring someone who you think might like to 
help.  Call us for more details! �z����������������������������������������������������
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Builder Members
Revolution Construction
Wando Oliveira
Sponsored by: BACM

Freelance Design & Building
Joel Rogers
Sponsored by: Ron Floser

J&M Batista
Matthew Doyle
Sponsored by: BACM

Beaton Construction
Hannah Kane
Sponsored by: Russell Cole

Eagle Contracting
Richard Cohen
Sponsored by: Rick Scarpig-
nato

Associate Members
The Blue Book
Shauna Wharton
Sponsored by: Mark Birtz

Corporate Benefit Plans
Greg Lavelle
Sponsored by: Scott Sundin

Welcome New Members!
Approved in October, November and December ‘11



  

Builder Members
Seifel Custom Carpentry, LLC

A.P. Etre Builders

Francis Harvey & Sons

Flo-Dell Building & Remodeling

Magill Associates, Inc.

Gerry Bergeron & Company

J.J. Farrell, Inc.

Gold Star Development, Inc.

NorthStar Construction Services

Israel Family Limited Partnership

Regen Builders

Heritage Home Carpentry

Property Preservation

Brendon Homes

Dymek Custom Builders, Inc.

Escape Estates, Inc.

Quality Contracting, Inc.

Associate Members
New England Infrastructure

National Lumber Co.

Michael Hally Design

Wells Fargo Home Mortgage—
Worcester

Best Tile Company

EcoTec, Inc.

Fidelity Bank

Wachusett Lumber

First Eastern Mortgage

Affiliated Trade Members
Unlimited Building & Remodeling

Norman Kennedy Building 

Robert C. Sweeney

Renewals!
Thank you for your continued support

Renewed in October, November and December, ‘11
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Remember, it’s 
good business 
to do business 
with a member 
of the BACM.

Follow the BACM on Facebook 
and Linkedin

I f you use Facebook and/or LinkedIn, you 
can now easily keep up with everything 
BACM.  Like us on Facebook and join the 

BACM Group on LinkedIn. Social media sites 
like these allow you to follow what’s going on in 
the BACM more closely and to interact with fel-
low members. 

Members can post relevant information, ask 
questions of other members and let us and oth-
ers know what’s going on in your world.

Cut and paste the links in the next column and 
get started today! �z

Like us on facebook at: 
http://www.facebook.com/pages/
Builders-Association-of-Central-
Massachusetts/255057504516795

Join the BACM group on LinkedIn 
at: 
http://www.linkedin.com/groups?
gid=693667&trk=hb_side_g
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Does Your Company Have a 401k?
The BACM has added a NEW membership benefit for our member 
companies that have 401k retirement plans. 

This benefit can help your company with the following:

�x�� Removal of your Plan Sponsor Fiduciary 
Responsibility.

�x�� Maximizing Plan design for your key em-
ployees.

�x�� Taking control over your administrative 
costs and freeing up valuable time.  

�x�� Reduce costs.

Contact us today to learn more!
Phone:  (508) 791-5595
E-mail:  guy@bacm.com

Page 11Page 5

Massachusetts to adopt new, 
tougher energy code in 2012

allow a period of concurrency of 6 
months where both the 2009 and 2012 
versions of the IECC will be in effect. 

Notable changes from the 2009 version 
include:

�x�� Increased percentage of energy effi-
cient lighting (CFLs or equivalent)

�x�� Reduced leakage limits for ductwork

�x�� Requirements for hot water piping 
insulation

�x�� Tighter thermal envelope 

�x�� Substantially reduced air leakage of 
the home demonstrated by testing

Once the 2012 IECC is announced, we 
will let you know. Classes to update you 
on the new code are in the works. �z

Get ready to build to an increas-
ingly tighter energy code every 
three years. Massachusetts uses 

building and energy codes developed by 
the International Code Council (ICC) 
which produces new codes on a three 
year cycle. By legislative mandate Massa-
chusetts will adopt the latest version of 
the International Energy Conservation 
Code (IECC) every three years. (This man-
date doesn’t include the building codes 
which are adopted at the discretion of 
the BBRS).

Currently, Massachusetts uses the 2009 
IECC but sometime this year will begin 
the transition to the 2012 IECC. The 
BBRS has yet to announce an official 
date but we are speculating that it could 
be around mid-year. The BBRS will then 
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The economic downturn has changed 
the way Americans look at a lot of 
things, including what they are look-

ing for in their next home. A study by the 
National Association of Home Builders sug-
gests that the recession has caused pro-
spective home buyers to shift their per-
spective on the housing they want and 
need, and that the new home of the future 
will focus more on efficiency than indul-
gence. 

The survey asked builders, designers, ar-
chitects, manufacturers, and marketing 
specialists about what they 
thought the likely characteris-
tics of the average, new single-
family detached home would 
be in 2015.

First, the typical size of new 
homes will continue to shrink, 
with respondents saying they 
expect homes to average 
2,152 square feet. That is 10 
percent smaller than the aver-
age size of single-family homes 
started in 2010. Census Bu-
reau data shows that the aver-
age size peaked in 2007, at 
2,521 square feet.

This decrease is likely influ-
enced by economic hardship, with  con-
sumers focusing on lowering the cost of 
heating and cooling their homes as well as 
no longer having a lot of equity in their cur-
rent homes to finance purchasing a much 
larger one. An aging population — 29 per-
cent of the U.S. population will be 55 and 
older in the year 2020 — will also increase 
demand for smaller homes as empty-
nesters downsize into easier-to-manage 
properties. 

A smaller home means the space must be 

better suited to modern lifestyles. Fifty-two 
percent of builders expect the living room 
to be merged with other spaces in the 
home by 2015 and 30 percent said it will 
vanish entirely. Respondents also expect 
the entry foyer and dining rooms to be-
come smaller, or merge with other spaces. 
A great room comprised of the kitchen, 
foyer and living room is the most likely 
room to be included in the average new 
home. Some of the rooms least likely to be 
present include two master bedroom 
suites, a sunroom, a hobbies room, and a 
media room.   

Kitchens are also expected to 
become more functional. Dou-
ble sinks, recessed lighting, 
table space for eating, a 
breakfast bar and pull-out 
drawers are the features most 
likely to be in the new home 
kitchen in 2015. 

In addition to floor plan 
changes, it is expected that 
new homes in 2015 will in-
clude more green features 
and technology, including low-
E windows; engineered wood 
beams, joists or trusses; wa-
ter-efficient features such as 
dual-flush toilets or low-flow 

faucets; and an ENERGY STAR rating for 
the whole house.

Surprisingly, some new home features that 
have been popular in recent years are ex-
pected to lose favor with home buyers in 
the future. Less than a third of survey re-
spondents said they thought more technol-
ogy features, more universal features and 
more outdoor living features would be the 
first or second most probable trend. �z

New homes of the future: 
smaller, greener & more casual

It’s not too early to make your plans 
for the BACM GOLF TOURNAMENT!
�x�� Line up your foursome
�x�� Choose your sponsorship
�x�� Donate to the raffle

“...the new home 
of the future will 
focus more on 
efficiency than 
indulgence” 



Is there pent-up demand? 
NAHB economists say yes

The study by David Crowe, Robert Denk 
and Robert Dietz at NAHB mentioned 
at the beginning of this article quanti-
fies this level of pent-up demand.

Since 1965 the number of households 
in the U.S. has been growing at about 
1.5% per year. Between 2000 and 
2007, the household growth rate was 
approximately 1.0%.

Applying the 1.0% rate against the 
2007 Census measure of total house-
holds and comparing this trend level to 

the Census household 
counts for recent years 
yields an estimate of 2.1 
million missing but ex-
pected households that 
have been delayed due 
to the Great Recession. 
Conceptually, these are 
younger workers who 
are still living at home 
with their parents and 
individuals who have 
doubled up with room-

mates due to an uncertain economy.

As the labor market improves, these 
potential households will be unlocked, 
helping to reduce the excess supply of 
housing – perhaps faster than many 
analysts expect.�z

The economists at the National 
Association of Home Builders, 
David Crowe, Robert Denk and 

Robert Dietz, produced analysis last 
February that would indicate that 2.1 
million households are "missing but 
expected," in other words a "shadow 
demand." Is pent-up, in fact, real be-
fore it becomes un-pent up?

There have been numerous estimates 
circulated of excess for-rent and for-
sale housing supply, including one esti-
mate of 3 million units by 
New York Federal Reserve 
President William Dudley.

This inventory of mostly 
existing homes 
(inventories of new con-
struction are at historical 
lows – the Census Bureau 
estimates 190,000 units 
as of December 2010, 
down from 572,000 units 
in June 2006) are often 
cited as hurdles to new 
housing construction from growing 
from current depressed levels.

However, this excess supply is only half 
of the equation. There is also consider-
able pent-up housing demand or de-
layed household formations that have 
not yet been formed due to current 
economic conditions.
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NAHB Analysis 
Indicates:
“...that 2.1 mil-
lion households 
are ‘missing but 
expected’…’

“Every man owes a part of his time and money to 
the business industry in which he is engaged. No 
man has the moral right to withhold his support 
from an organization that is striving to improve 
conditions within his sphere.”

Theodore Roosevelt
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The annual BACM Spring Home Show 
is fast-approaching! The 2011 show 
is looking like it could  the best 

show in recent years as the improving 
economy (although slowly), continued ri-
diculously low mortgage rates, rising con-
sumer confidence and a 
host of new exhibitors are 
converging. 

Be sure to attend the show 
(see dates and times listed 
below) and see hundreds of 
exhibitors, many of them 
your fellow BACM members, 
ranging from builders of log 
cabins to high-tech home 
theater installers and green building prod-
ucts. 

Volunteers needed
As is always the case we need members 

who are willing to spend a few hours at the 
BACM booth during the course of the show.  
It’s a great way to meet other BACM mem-
bers and exhibitors and see the show for 
free at the same time! Let us know if you 
can help out. Call (508) 791-5595 or email 

Patricia at 
Pat@bacm.com.

Space still available
Although there is still 
booth space available 
it is disappearing 
quickly. At the time of 
this writing the show is 
over 90% sold out! 
Contact Guy at the 

BACM for more information on exhibiting or 
attending the Home Show. (508) 791 –
5595. 

See you at the show! �z

MARCH 
9th—11th, 2012

2012 BACM Spring Home Show 
shaping up to be best in years

SHOW HOURS
FRIDAY    SATURDAY    SUNDAY

5pm-9pm     10am-6pm      11am-5pm

Contact us 
for your 

FREE
Home Show 
passes!



Board of Directors approves name 
change for BACM

associations in the state to change their 
name to the Home Builders and Remodel-
ers Association prefix.  Both Western Mass 
and Cape Cod have already done so in re-
cent years. There have been many discus-
sions on a state level to unify the brand of 
the six associations to better represent 
that we are all part of the same overall or-
ganization. The name change is a demon-
stration of our cooperation with this effort. 
It is hoped that the other three associa-
tions will soon follow suit.

The new name has been submitted to the 
NAHB for approval at the annual board 
meeting which is held in February. Once 
approved we will make a formal announce-
ment and begin to roll out the new name 
with a new logo.�z

After many months of discussion the 
BACM Board of Directors approved 
a motion to change the name of 

the association. The new name, Home 
Builders and Remodelers Association of 
Central Massachusetts, was adopted for 
two major reasons. The first is to formally 
acknowledge a growing segment of the 
building industry and our membership—
Remodelers. Remodelers have long been a 
part of the organization and given the 
widely accepted prognosis that remodeling 
growth will outpace new home construction 
growth it was deemed time to recognize it 
in the association’s name. 

The second reason is to align our name 
with some of the other associations in Mas-
sachusetts. With our adoption of the new 
name we will be the third of the six builders 
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We offer the highest level of service and the most comprehensive coverage in 
the industry, allowing you to focus on the business of building homes.

Contact your local representative today, Phillip LaRocque. 

Endorsed by Builders Association of Central Massachusetts            518.596.5586 | www.2-10.com

Current:
Builders Associa-
tion of Central 
Massachusetts

Proposed change:
Home Builders & 
Remodelers Asso-
ciation of Central 
Massachusetts
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Last chance to advertise in the 
2012 BACM SOURCE BOOK

Pricing for 2012 remains the same as 
last year which had been reduced sub-
stantially from the previous years. Ads 

start at only $125  for 
an eighth-page black 
and white ad, and a full-
page black and white 
ad is now only $400. 

Keep in mind that this 
is an annual publication 
so your opportunity to 
advertise in this high-
quality directory is only 
once a year for some-
thing that has a shelf 
life of a full 12 months. 

Advertising space is 
limited as is the time 
remaining to reserve 
your ad. 

Contact us at (508) 
791-5595  �z

Ad sales and pre-production work 
for the  2012 edition of our an-
nual membership directory, 

known as the Source 
Book, are well under way. 

The Source Book will be 
printed in plenty of time for 
distribution at the BACM 
Spring Home Show in mid-
March. Along with the Fall 
Home Show, this is the 
primary means of distribu-
tion to the consuming pub-
lic. Source Books are also 
given to BACM members 
and even non-members in 
the industry, mainly 
through contractor count-
ers located at various ma-
terials suppliers. 

All in all, the Source Book 
will reach a targeted audi-
ence, maximizing your ad-
vertising dollars for the best possible 
value. 
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BACM Members!
Make sure you will be listed correctly in 
the 2012 BACM Source Book!

Check your company’s information one of two ways
1.Visit our website at www.BACM.com 
2.Call the BACM office at (508) 791-5595

Updates will be accepted until February 6th

Advertising 
space is 
limited as is 
the time 
remaining to 
reserve your 
ad. 



Corporate Benefit Plans coordinates 
and negotiates the employee benefit 
plans for many businesses in 
Massachusetts with over 30 years of 
experience! 

•You will receive access to all the 
major carriers in the group 
benefits field for unique 
negotiation opportunities.

•You will receive education and 
guidance throughout open 
enrollment.

•You will receive year round 
training for Plan Administrators.

•You will receive complete 
servicing to help solve issues.

•You will receive professional 
and knowledgeable 
administrative staff.

•You will receive the best benefits 
possibleat the best rates 
possible!

Business Partnership is our goal! 
Personal Attention to each client is our 

priority! 

Greg Lavelle
CEO/President

Experience and knowledge of the 
insurance industry is the 
cornerstone of Corporate Benefit 
Plans. The scholarly 
educationgained in theUnited 
States Navy, San Diego State 
University and Northeastern 
Universitywas a springboard for 
Greg's success. 

*Greg is licensed in Massachusetts 
for Health and Life Insurance, in 
addition to being a Registered 
Representative. He is a member of 
the Broker Advisory Council for 4 
major carriers.

Corporate Benefit Plans
546 Main Street
Worcester, MA 01608

CBP is a BACM Member 
Provider

Contact us Today! 
508-770-0207

sales@corporatebenefitplans.com



The topic for the meeting will 
include updates on the 
state’s building codes with 
special emphasis on the 
2012 International Energy 
Efficiency Conservation Code 
(IECC) which is due to be im-
plemented later this year 
(see page  5).

I n what has become an 
annual tradition, the 
BACM March General 

Membership Meeting will 
once again be our Building 
Official Appreciation Night. 

The purpose of the event is 
to get Building Officials 
and building industry pro-
fessionals in the same 
room for the purpose of 
building a bridge between 
the two and opening up 
the lines of communica-
tions. Clearly, the more we 
communicate with each 
other the more common 
ground we find. Being on 
the same page with the 
Building Officials makes 
their job easier and our 
lives better as builders and 
remodelers.

March GMM is Annual Building 
Official Appreciation event

The event is once again gen-
erously sponsored by  
Camosse Masonry Supply.

Don’t miss this annual, infor-
mational event.

See you there!�z

BACM Building Official 
Appreciation Night

Monday, MARCH 5th, 2012
6:00 PM—8:30 PM

College of the Holy Cross, Worcester, MA

Sponsored by: 

Camosse Masonry Supply

Builders Association of
Central Massachusetts
51 Pullman Street
Worcester, MA 01606

GET LICENSED!
With theBuilder Licensing Class

Prepare for theMass. Construction 
Supervisors Licensing Exam

  �x��8-Week Guaranteed Program 

  �x��Begins March 13, 2012 

  �x��Top-Notch Instructor

Visit us on the web at BACM.com , or 

Call us at(508) 791-5595


